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13.5 MILLION CHILDREN 
PARTICIPATING IN 
SCHOOL LUNCH 


Over 1314 million children are par- 
ticipating in this year’s National 
School Lunch Program according to 
USDA. This is the first time since the 
program was established in 1946 that 
participation has topped 13 million. 

Last year some 12.8 million children 
were served 2,142 million lunches, 144 
million more than in the preceding 
vear. Approximately 80 percent of the 
food was purchased locally—an_ esti- 
mated $540 million worth compared 
with $510 million the year earlier. 

In addition School Lunch Menus 
last fiscal year included approximately 
$58 million worth of foods purchased 
lor participating schools by USDA's 
Agricultural Marketing Service. 


The Florida Vegetable Canners As- 
sociation through Secretary J. S. Peters, 
has issued the first report of the ac- 
tivities of the Association from its 
organization through its Second An- 
nual Meeting, held at Miami Beach, 
November 5, 1960. Organized on June 
19, 1959 with W. Allen Markham of 
Markham Brothers Company, Presi- 
dent, the Association now has 9 Class 
‘ canner members and 16 associate 
nembers representing suppliers. The 
sociation membership — represents 
nearly 100 percent of the tomato can- 
1 rs in Florida, approximately 70 
» recent of the potato canners, and 
a out 25 percent of the green bean 
nners of the State. W. Gordon 
S imitt, Steinfeldt-Thompson Com- 
| ny, of Dania, were named President 
a the Second Annual Meeting; with 
S muel Sugarman of Sugar Rose Can- 
1 ng Company, Vice President; Ray 
( slden, Roberts Brothers, Inc., Sec- 
© id Vice President; and J. S. Peters of 
te Florida Fruit & Vegetable Associa- 
ton, Orlando, continuing as Secretary. 
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MECHANICAL TOMATO 
HARVESTER 


The tomato harvester manufactured 
by the Blackwelder Manufacturing 
Company of Rio Vista, California, suc- 
cessfully picked 1,235 tons of pear 
shaped tomatoes this past season, ac- 
cording to an item in the Indiana 
Canners Association Bulletin. Defects 
ranged from 5 to 7 percent compared 
with an average of 8 percent for hand 
labor, and 15 percent allowed by the 
California Department of Agriculture 
Extention Service. The machine’s ca- 
pacity ranges from 10 to 1214 tons 
per hour with the best day's run 93 
tons in ten hours at a cost of $5.20 
per ton. The average cost for the 
season with the mechanical picker was 
said to be $7.64 per ton as compared 
to $10 to $11 for hand harvest. The 
machine was a_ self-propelled four- 
wheel drive harvester. 


TRI-STATE WORKSHOP 


Annual Workshop for Tri-State 
Packers has been planned at the Uni- 
versity of Maryland for February 15, 
16 and 17. As many company repre- 
sentatives possible, particularly 
plant managers, plant supervisory per- 
sonnel, and quality control men are 
urged to attend. On the program are 
discussions concerning pesticides, food 
additives, cost quality relationships 
and break even points; objectives of 
coding and how test to accomplish, 
warehousing arrangement, re- 
torting procedures are scheduled for 
one day. 


Another day will be devoted to per- 
sonnel relations and communications 
such as labor relations, departmental 
coordination, and efficiency of the Tri- 
State area in relation to other areas, 
with cost and operation comparisons. 


The third day will be devoted to a 
study of water conservation, including 
efficient use, re-use, proper nozzles, 
lighting, and efficient use of electricity. 


CAIN SUCCEEDS JONES 
AT WOIF 

Kenneth E. Cain has been appointed 
general manager of Washington-Ore- 
gon-Idaho Foods, a Vancouver, Wash- 
ington, canned foods sales agency, rep- 
resenting 4 Pacific Northwest canners. 
He succeeds L. M. Jones who stepped 
down December 31, after 30 years of 
food sales, but who will continue as 
part time consultant. He will also 
continue to call on the New York, 
Boston, Philadelphia, Washington, 
Chicago, and Indianapolis markets, 
where he is widely known. Mr. Jones 
was manager of Washington Canners, 
Vancouver, for 27 years. _He resigned 
in 1957 to head up the new sales 
agency. Mr. Cain has served as as- 
sistant to Mr. Jones since 1957. 

WOIF represents Washington Can- 
ners, Vancouver; Springbrook Pack- 
ing Company, Springbrook, Oregon; 
Umatilla Canning Company, Milton- 
Freewater, Oregon; Fruitland 
Canning Association, Fruitland, Idaho. 

Other staff promotions announced 
by Mr. Cain are Douglas A. Irving, 
formerly with Topco Associates, be- 
comes assistant sales manager. John 
Dilworth, who has been director of 


“quality control, takes on added duties 


as director of a new department of in- 
stitutional sales. He was formerly with 
H. J. Heinz Company of ‘Pittsburgh. 
Leonard Larsen, retail sales director 
for the firm’s regional “Yes Madame” 
label, has been assigned additional 
duties as regional sales manager. 
* * * 

Indiana Canners Association is one 
of the sponsors for the First Indiana 
Youth Power Conference to be held 
the latter part of February in Indian- 
apolis. Specifically 101 Statewide youth 
leaders from both rural and urban 
areas will convene in Indianapolis for 
a two-day session, which will be de- 
voted to the cause of developing good 
eating habits among the youth of the 
State. Lectures and workshops will 
be held and the program will include 
tours of processing industries, 
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Raw Products Conference for Indi- 
ana canners will be held February 14 
and 15 at Purdue Memorial Union 
Building, Lafayette, Indiana. The 
Canners Spring Meeting and Tech- 
nology Conference previously held in 
the early part of April, will be held 
March 16 and 17 at the University. 


Sweet Potato Day—Processors and 
Growers in the Tri-State area are in- 
vited to attend a complete day to be 
devoted to sweet potatoes the first 
part of March at the Civic Center in 
Saulsbury, Maryland. Mutual prob- 
lems of interest to both processors and 
growers will be covered in the morn- 
ing session. In the afternoon factors 
affecting canning quality will be dis- 
cussed. Canned samples exhibiting the 
effects of many quality influencing fac- 
tors will be displayed. 


California Fish Canners Elect—Gil- 
bert C. Van Camp, Jr., Van Camp 
Seafood Company, Terminal Island, 
was elected President of the Cali- 
fornia Fish Canners Association at the 
Annual Meeting. Gerald Cigliano of 
Pan-Pacific Fisheries, Inc. Terminal 
Island, was elected Vice President: and 
J. J. Bogdanovich of Star Kist Foods, 
Inc., Terminal Island, was elected Sec. 
retary. Charles R. Carry, Terminal 
Island, continues in the office of Exec- 
utive Director. 


William Underwood Company — 
Thomas B. Mitchell, who has been 
serving as assistant to James D. Wells, 
vice president marketing, has been 
named field sales manager with head- 
quarters in Watertown, Massachusetts. 
The position is a new one, the purpose 
of which is to improve relations with 
brokers by providing a better service 
from divisional sales managers under 
Mr. Mitchell’s direction. Chester C. 
Benson has been appointed manager 
of the Richardson & Robbins plant in 
Dover, Delaware, succeeding William 
P. Richardson, who had been opera- 
tions manager for the plant since it 
was acquired by Underwood in Octo- 
ber 1959. Mr. Benson had been associ- 
ated with the Libby plant in Houston, 
Delaware for 14 years and most re- 
cently was plant manager, and before 
that plant superintendent and_ plant 
engineer. 


Minute Maid Corporation—W. J]. 
Jones, formerly director of operations 
for more than 30,000 acres of grove 
land owned and operated by Minute 
Maid, has been elected vice president 
in charge of operations for the Minute 
Maid Groves Corporation. 


NCA Convention Notice 

President Milan D. Smith of 
N.C.A. urges that all delegates 
to the Convention refrain from 
making canner-broker-buyer 
supplier contacts and appoint- 
ments between the hours of 
10:00 a.m. and noon on Monday, 
January 23. 

This is the period of the 
N.C.A. Opening Session which 
includes the key appearance of 
the principal guest speaker 
George Romney and the annual 
N.C.A. election and voting on 
Association resolutions, All Con- 
vention delegates will benefit 
greatly by attending this meet- 
ing without interference from 
outside activities. 


Consolidated Foods Corp.—William 
G. Mallory, with Consolidated Foods 
Corporation since 1942, and since Jan- 
uary 1956 manager of the West Coast 
buying office in San Francisco, has 
been appointed director of purchases 
for the Chicago purchasing office with 
headquarters at the firm’s distribution 
division at River Grove, Illinois. He 
will be succeeded in the West Coast 
buying office by John W. Casey, who 
has been assistant manager of the San 
Francisco purchasing department since 
1958. 


Morton Frozen Foods, Division of 
Continental Baking Company, has of- 
ficially opened a new three-story addi- 
tion to its plant at Crozet, Virginia, 
which is said to make this plant the 
Nation’s largest prepared frozen food 
installation both in terms of produc- 
tive capacity and floor space, which 
totals more than 200,000 square feet. 
The company has also announced the 
piuchase of adjoining property and 
plans for construction of a new zero 
temperature warehouse with a capacity 
of 700,000 cases of frozen foods. 


Topco Associates, food buying asso- 
ciation of 27 independent supermarket 
chain across the Nation, is switching 
to aluminum can bodies for its 6 
ounce orange juice concentrates for 
its Frost” and “Dartmouth” 
brands. ‘The number of cans involved 
was not disclosed but it is estimated 
in the tens of millions. Reynolds 
Metals will supply the aluminum for 
the can bodies, which will be  pro- 
duced for ‘Topco by American Can 
Company, Continental Can Company, 
and Crown Cork & Seal Company. 


CANADIAN PROCESSORS 
PROGRAM 


The program for the Annual Con- 
vention of the Canadian Food Proces. 
sors Association, to be held at the 
Prince Edward Hotel, Windsor, On 
tario, January 29 thru February 1, will 
open with registration on the after- 
noon of the 29th, with the President's 
Reception that evening. 

Monday meeting — will 
start with breakfast at 8:30 when the 
Mayor of Windsor will welcome the 
delegates, which will be followed by 
the President’s address and Committee 
reports. There will be a frozen food 
meeting beginning at 2:30 in the after- 
noon, and a tour of the Hiram Walker 
plant at 4:00 P.M., which will be 
followed by cocktails. 

Again on Tuesday, January 31, the 
program will begin with breakfast 
at 8:30 when a number of speakers 
from the Government will be heard. 
There will be a discussion on cost 
accounting and an address on “The 
Business Outlook.” In the afternoon 
the Directors will meet and a Cutting 
Bee will get underway at 2:30. At 
3:00 o’clock there will be a tour of 
the Salt Mines with cocktails and 
banquet at 6:30 that evening. 

The Annual Business Meeting of 
the Association will take place on the 
morning of February 1. 


Anchor Hocking Glass Corporation 
(Lancaster, Ohio) has announced the 
merger of its California subsidiary, 
Maywood Glass Company, into the 
parent company. 


H. J. Heinz Company an- 
nounced the appointment of F. EF. 
Osborne as manager of sales account- 
ing succeeding Walter Anthony, who 
recently retired after 33 years of con- 
tinuous service with the company. 
Mr. Osborne, who joined Heinz in 
1948, was a department head in sales 
statistics before the appointment. 


Fred J. France of ‘Toledo, Ohio, di- 
rector of food services for the Owens- 


Illinois Glass Company, has been 
elected president of the National In- 
dustrial Cafeteria Managers  Associa- 


tion. One of his duties in the office 
will be to serve as judge in the world 
wide competition among air force 
bases to chose the service’s best food 
service facility. Mr. France is a mem- 
ber of the National Restaurant As- 
sociation, the Food Service Executives 
Association, and is a past director of 
the ‘Toledo and Northwest Ohio Res- 
taurant Association. 
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NEWS 


NEW YORK MARKET 


Post Holiday Business Perks Up—Good 
Convention Business Forecast—Buyers 
Fear Heavy Buying Will Accelerate Up- 
ward Price Trends 


By “New York Stater” 
New York, January 6, 1961— 

THE SFPUATION.—New business 
in canned foods, after a pronounced 

‘down during the closing week of 
iJ60, is beginning to perk up a little 
as distributors seek to get their stocks 
squared away for the initial 1961 quar- 
ter. Considerable day-to-day buying 
to meet immediate needs was reported, 
mostly confined to small lots. It is ex- 
pected, however, that volume trading 
on carryover canned foods will devel- 
op after buyers have had a chance for 
some first-hand information from their 
regular suppliers during the progress 
of the National Canners’ Association 
meeting this month. With few ex- 
ceptions, the price basis for staple 
canned foods is firm to strong as the 
new year gets under way. 

THE OUTLOOK.—D istributors 
will largely keep to a working inven- 
tory policy for the near term, it is 
indicated, until they have an oppor- 
tunity to see which way the economic 
cat will jump when the Kennedy 
regime takes over. While it is realized 
that prices are on the upbeat in the 
case of a number of important canned 
foods, buyers generally have indicated 
a policy of “following the market” in 
naking additional replacements to in- 
entory, realizing that an all-out 
suying move on relatively scarce lines 

ould only mean an acceleration of 

»ward price pressures. 

TOMATOES.—Canners go into the 

‘w year in a comfortably strong sta- 

tical position on tomatoes in all 

canning areas. Canners in the 
states are holding standards firm on 

e basis of $1.0714-$1.1214 for Is, 

.35-$1.40 for 303s, $2.25-$2.35 for 

os, and $7.75 for 10s. On extra 

ndards, 303s are held at $1.65, with 
os at $2.50. Midwestern standards 
nge $1.05-$1.10 on Is, $1.40-$1.45 on 
3s, $2.30-$2.35 on 214s, and hold at 

‘ for 10s, while California packers 

tote standard 303s at $1.35 and 214s 

$2.00, with 10s ranging $7.50-$7.75. 
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CORN.—Packers are showing ex- 
tremely strong price views on corn, 
and standards are more difficult to 
locate at $1.35 both in the East and in 
the midwest. Extra standards are 
strengthening, and while $1.45 is still 
quoted in some instances, many pack- 
ers have moved their quotations up to 
$1.50. Fancy 303s are quoted at a 
range of $1.50-$1.65, with offering at 
the inside figure on the short side. 


PEAS.—Buying interest is reported 
in standard 303s at $1.30 per dozen, 
but many sellers are now unwilling to 
consider business under $1.35 on the 
limited unsold stocks of standard peas 
still on hand. Extra standards range 
from $1.35 upwards, as to sieve and 
packer. Fancy I-sieve Alaskas are held 
at $2.55 in the East and $2.60 or better 
in the midwest. 


BEANS.—Chains wholesalers 
are back in the market for standard 
green beans, with standard cut now 
held at a range of $1.20 to $1.30, with 
few sellers willing to confirm below 
$1.25. Extra standards are quoted at 
$1.35 in the tri-states, with fancy 
quoted anywhere from $1.45 to $1.60. 
Fancy French style 303s are strong at 
$1.65-$1.75. 

APPLE SAUCE.—-Buyers are balk- 
ing at following the market for can- 
ned apple sauce to higher levels, and 
demand is slow. Canners continue to 
quote fancy 303s at $1.50-$1.55, with 
10s ranging $8.25-$8.50. 

RSP CHERRIES.—New business in 
red sour pitted cherries is routine, and 
the market continues on the basis of 
$2.40 for water pack 303s and $13.75- 
$14.50 for 10s. 


THE ALMANA 
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CITRUS.—Developments in the-cit- 
rus situation feature new price hikes 
on single strength juices. fair 
amount of replacement buying is re- 
ported, with natural juices getting the 
call. A stronger tone continues to pre- 
vail on grapefruit segments and citrus 
salad at $1.85 and $2.50, respectively. 
Natural orange juice is up to $1.80 on 
2s and $4.25 on 46 o7z., with sweetened 
at $1.70 and $3.90. Natural blended 
is held at $1.45 and $3.40, with sugar- 
added $1.40 and $3.20. Natural grape- 
fruit juice 2s are $1.25 and 46 oz. $2.80, 
with sweetened at $1.15 and $2.60. 
WEST COAST FRUITS—The re- 
cent easing in fruit cocktail prices, 
bringing the market down as low as 
$2.00 on choice 303s and $3.00 for 
21%s has tended to slow demand for 
California and northwestern fruits at 
the moment. Buyers expect to get a 
closer idea of canners’ price views on 
the fairly substantial carryovers of 
cling peaches and apricots during the 
canner meet in Chicago this month. 
Meanwhile, however, there is good 
buying interest reported in Bartlett 
pears and plums, with holdings in can- 
ner hands on the short side. 
SALMON.—Traders are looking for 
an early pick-up in salmon demand 
as distributors begin to build inven- 
tories for the coming Lenten season. * 
At the moment, buying interest is re- 
ported strongest on halves. Pinks and 
chums are in demand and _ strongly 
held, while offerings of reds are ade- 
quate for anticipated trade needs. 
Prices hold steady. 
SARDINES.—With adequate  sup- 
plies on hand to take care of expected 
demand until the 1961 canning season 
gets under way in Maine, distributors 
are not stocking sardines to any great 
extent, and the market holds un- 
changed. Presence of consigned stocks 
at many important market centers is 
tending to limit sardine buying to 
small lots for immediate needs. 
* * * 


N. Y. Brokers Merge.—FEffective at 
the start of the year, two prominent 
New York food brokerage organiza- 
tions have consolidated. They are 
Pape Brothers, Inc., and Brahm & 
Edwards, Inc., now operating as Pape, 
Brahm & Edwards, Inc., with offices in 
nearby Garden City, Long Island. 
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CHICAGO MARKET 


Shortages Prevent Usual Seasonal Sales 
—Some Fruits Fill the Bill—Kraut to be 
Featured—Paying the Asking Price 


By “Midwest” 
Chicago, January 6, 1961 


THE SITUATION—With the holi- 
days now a thing of the past, interest 
in canned foods generally is expected 
to perk up sharply. Distributors here 
usually favor the month of January 
for their big canned foods sales al- 
though this year they will experience 
considerably more difficulty finding the 
kind of items to feature at what they 
would normally consider sale prices. 
Standard vegetables are tough to find 
and so are the better grades in many 
instances. Besides, the average distrib- 
utor has the problem of whether to 
put on the big push in the face of 
skimpy supplies or try and _ stretch 
what is available until another pack 
is ready. They could feature certain 
fruit items that are not only priced 
right but are also readily available in 
any quantity required. In this respect, 
cocktail and peaches lead the parade 
and should finally find their place in 
the sun after so long in the _ back- 
ground. Kraut will hit the advertising 
pages this month with a huge splash 
as all distributors here will tie into the 
coming National Kraut Frank- 
furter Week in full force. Standard 
peas are so tight they will probably be 
bypassed and the same is true of 
standard corn. This grade of beans 
and tomatoes is available but at prices 
much higher than the trade would 
like to see but they really don’t have 
much choice in the matter at present. 
Citrus remains very short and much 
too high to feature as a bargain. As a 
result, merchandising managers and 
buyers alike will have a tougher prob- 
lem than usual attracting the con- 
sumer’s dollar with canned food fea- 
tures but also as usual they will come 
up with some kind of an answer. 


TOMATOES—Any number of local 
buyers have been trying to buy stand- 
ard 303 tomatoes at less than $1.40 but 
they have finally run into a stone wall. 
Supplies are not inadequate here in 
the Midwest but other areas are down 
and the demand is up which always 
creates a strong market. Standard 
ones can still be purchased at $1.05 
with 214s at $2.25 to $2.30 but no one 
would be surprised if these quotations 
moved higher. Southern, Eastern and 
California sources are likewise very 
.strong leaving the buyer no alterna- 
tive but to pay the asking price. 
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CORN—Corn prices are going up 
as evidenced by the move already 
made by certain canners of advertised 
brands. The independents have not 
as yet followed suit but the advertised 
move is recent and could push the 
entire market higher in the near 
future. The movement is good but 
could be better if there was more 
available in lower grades. Any gen- 
eral move to higher levels is going to 
force even heavier movement in front 
of the increase although this will prob- 
ably be restricted to fancy grade. A 
seller’s market all the way this year. 

PEAS—A very similar situation to 
that which exists in the case of corn. 
The advertised brands are starting to 
push prices higher which could effect 
the thinking of local independents as 
well. Spot lists are pathetic with most 
canners showing only scattered odds 
and ends to sell. Current movement 
consists almost entirely of shipments 
against early commitments which will 
be the pattern until another pack is 
ready. Standards in any size are very 
tight with four sieve at no less than 
$1.30 for 303s and up to $1.35 while 
tens are held at $7.25. The trade here 
are not quibbling about the price, 
they are merely trying to buy what 
they need. 


BEANS—The trade won't find any 
bargains in the bean line as_ prices 
are strong and getting stronger. Stand- 
ard cut green are usually held at $1.15 
for 303s while fancy threes are no less 
than $1.45 and up to $1.55. Here 
again, all producing areas have firm 
ideas including New York. Wisconsin, 
the Tri-states as well as the South. 
West Coast canners continue to move 
prices higher on Blue Lakes with spot 
lists shot full of holes. Extra stand- 
ard cuts in tens, both green and wax, 
are becoming shorter by the day and 
the institutional buyer is going to 
have a real problem before long. 

APPLESAUCE—Here is an item the 
trade can feature despite all the talk 
about a short crop, it appears there 
will be an ample supply of applesauce. 
Prices are up from previous low levels 
but they still represent a real value at 
today’s quotations of $1.50 for fancy 
303s and $8.25 for tens. The total 
movement of sauce continues to move 
upward but it is quite obvious the 
sale of sauce packed in glass is seri- 
ously hurting the sale of tin, at least 
in retail sizes. Furthermore, it is the 
large size package that seems to be 
attracting the consumer’s attention. 

CITRUS—Still a lot of interest in 
citrus but only a minimum of buying 
simply because processors just don’t 


have enough product to sell. A lat: 
crop seems to keep getting later with 
most canners very reluctant to quot: 
on natural juice. There are scattered 
quotations of $4.25 to $4.30 for natural 
orange juice in 46 oz. tins but they 
are not representative of the industry. 
Sugar added juice appears readily 
available but the trade here will buy 
this item only as a fill in. The short- 
age of fancy orange juice has been 
accentuated by the withdrawal of 
orange concentrate on the part of 
some segments of the industry. 


CHERRIES—A market that has just 
about run out the string. Local buy- 
ers are in the market for almost any 
kind of cherries but their success in 
locating required supplies is almost 
nil. West Coast sweet cherries are not 
available except for odds and ends of 
the least desirable varieties and grades. 
Midwest canners are virtually sold out 
of RSP cherries in both 303s and tens 
and they are really sold out of sweet 
cherries. Sharp  pro-rates on many 
items have created a really severe short- 
age in distributor’s hands. 

WEST COAST FRUITS—Cocktail 
is beginning to move much better at 
current levels and it should as prices 
based at $3.00 for 21% choice repre- 
sent a bargain. Anything selling be- 
low the cost of production could hard- 
ly be classed as anything else. Apri- 
cots are on the sloppy side except for 
fancy grade which is on everyone's 
short list with very little left unsold 
in canner’s hands. Prices are holding 
at very nearly opening levels while 
choice cots, on the other hand, have 
slipped to where whole unpeeled and 
halves unpeeled are offered at $1.85 
for 303s and $2.90 for 214s. Cling 


“peaches are holding on the basis of 


$2.40 for choice 214s and pears gener- 
ally remain strong at list. 


The Allen Company (North Holly- 
wood, California) food brokers, hav: 
established a food division which wil! 
be devoted exclusively to grocery anc 
supermarket type items in the fooc. 
and confection fields, and will b: 
headed by Ronald M. Uzelac. Th: 
company now represents such firms a; 
California Packing Corporation, anc. 
other prominent processors. 


Seed Research Specialists (Modest«, 
Calif.)—Kermit Paulsen has been ay- 
pointed Comptroller for .Seed  Re- 
search Specialists, the positio 
he held with Michael-Leonard Con - 
pany before it became a part of SRS. 
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STOCKS AND SHIPMENTS 


Compiled by NCA Division of Statisties 
CANNED APPLES 
(Basis 6/10's) 
_ 1959-60 1960-61 
853,947 849,153 
3,036,872 2,724,458 
3,890,819 3,573,611 


irryover, Sept. 1 .... 
rack to Dee. 1 ........ 
to Dee, 1 ...... 
supments during No- 
hnipments, Sept. 1 to 
bec, 


526,685 300,666 
1,289,092 
2,601,727 
CANNED APPLE SAUCE 
(Actual Cases) 
1959-60 
1,994,854 
14,722,352 


16,717,206 


1,228,381 
2,345,230 


1960-61 

2,155,788 
15,756,519 
17,912,307 


Carryover, Sept. 1 . 
Pack to Dee. 1 
Supply to Dee. 1 
Shipments aquring No- 


1,480,472 1,624,915 
Shipments, Sept. 1 to 

Stocks, Dec. 1. .......... 11,702,188 12,844,701 


CANNED RED PLTTED CHERRIES 
(Actual Cases) 


1959-60 1960-61 


Carryover, July 1 197,433 335,740 
4,128,487 2,218,860 
sOtul 4,825,920 2,554,600 
shipments during No- 

171,288 143,055 
Shipments, July 1 to 

Stocks, Dee. 1 2,187,933 1,186,914 


CANNED SWEET CORN 
(Actual Cases) 


1959-60 1960-61 


Car.yover, Aug. 1... 2,662,751 2,939,034 
vack 40,160,497 34,435,087 
‘Lotal Supply 42,823,248 37,374,121 
smpments during No- 
3,678,767 2,933,616 
Shipments, Aug. 1 to 
lec, 14,493,485 2,523,255 
Stodks, Dee. 28,329,763 24,850,866 
CANNED PEAS 
(Actual Cases) 
1959-60 1960-61 
Carryover, June 9,649,751 6,425,538 
PUCK 29,020,062 26,822,584 
38,669,813 33,247,922 
Shipments auring No- 
2,240,860 2,568,255 


Shipments, June 1 to 
bree, 16,977,078 
Stocks, Dec. L 21,692,740 


CANNED PUMPKIN AND SQUASH 
(Actual Cases) 


1959-60 1960-61 
Carryover, July 1... 727,418 691,067 
3,128,304 3,501,165 


‘otal Supply 3,855,722 4,192,232 
Shipments, July 1 to 
Dec, 


Stocks, 


2,644,866 2,775,07 
1,210,856 1,417, 15% 


Dee. L 


FROM CANNED FOODS 
TO BOATS & MOTORS 
(00d packers who have speculated 
to the extent to which “non-foods” 
! enter the marketing picture at the 
ermarket level now have a new one 
onder. 


he Ft. Lauderdale branch of Jetter- 
‘Super Stores, Florida supermar- 
chain, has just added outboard 
» or boats, ranging from 15 to 20 
in length, and retailing from $695 
2,395, to its “shelves.” 
1e Ft. Lauderdale super early in 
| began stocking outboard motors 
a has a special docking area outside 
tl store where various models of 
bs can be tried out by prospec- 
purchasers. 
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NEW SYSTEM FOR 
FROZEN FOOD TRUCKS 


Liquid nitrogen was recognized as 
an excelent means of preserving food 
more than a hundred years ago. But 
until recently it was thought to be too 
expensive for general use, even in to- 
day’s fleets of trucks, railroad cars, or 
ships. Now, a system using this re- 
frigerant has been developed that 
seems promising for trucks delivering 
frozen foods to retail stores, according 
to a report issued by the U. S. Depart- 
ment of Agriculture. 

‘The new system sprays liquid nitro- 
gen, at a temperature of 320° below 
zero, Fahrenheit, directly onto the 
cargo in the truck. By replacing warm 
air in the truck with cold, dry nitro- 
gen, instead of gradually cooling the 
air, the system virtually eliminates the 
time required by conventional meth- 
ods to pull the air temperature down 
low enough for frozen foods. 

The test was conducted by research- 
ers in USDA’s Agricultural Marketing 
Service with the assistance of the com- 
pany that developed the system. The 
system was installed in one of the 
trucks of a frozen food distributor, 
and the delivery runs of the truck on 
five days were observed. 

This test is part of a broad program 
of continuing research to improve the 
design and performance of transpor- 
tation equipment used in moving agri- 
cultural products, as a means of im- 
proving and expanding the marketing 
of farm products. 

A free copy of the report, AMS-426, 
“Test of Liquid Nitrogen Refrigera- 
tion System Installed in Frozen Food 
Delivery “Truck,” may be obtained 
from the Marketing Information Divi- 
sion, Agricultural Marketing Service, 
U. S. Department of Agriculture, 
Washington 25, D. C. 


Pfaudler Permutit, Pfaudler Division 
in Rochester, New York, has entered 
into agreement with Krupp-Dolberg 
of Essen, Germany, for the marketing 
of the Krupp-Dolbezg line of centri- 
fuges in the United States and Canada. 
Under the terms of the agreement 
when sales volume reaches a predeter- 
mined amount per year after 1963, 
Pfaudler will be licensed to manufac- 
ture, at its option, in accordance with 
Krupp designs. 


NAWGA Dates—The National 
American Wholesale Grocers Associa- 
tion will hold its 55th Annual Con- 
vention and Mass Marketing Exposi- 
tion at the Palmer House, Chicago, 
March 12-15, 1961. 


Syntron Company—J. W. Philippo- 
vic has been appointed manager of, 
the automation and parts handling 
equipment division at Syntron Com- 
pany, Homer City, Pennsylvania, 
where he will supervise research, de- 
velopment, production and sales of all 
of the company’s automation equip- 
ment such as parts feeders, elevator 
feeders, assembly and packaging ma- 
chines, and placing devices. 


Island Equipment Corporation, 
(Hialeah, Fla.) will hold open house 
at their office and factory, 1090 E. 31st 
Street, February 13 thru 17 in com- 
moration of the company’s 20th An- 
niversary. Island is a manufacturer of 
conveyors, carton unloaders, unscram- 
blers, and other machinery. 


San Francisco Brokers Elect—The 
Associated Grocery Brokers of San 
Francisco, have elected Richard B. 
Madigan, Mailliard & Schmiedell, 
President succeeding Willard G. Pitt- 
man, W. G. Pittman Company, who 
will shortly serve as yegional director 
for the National Food Brokers Associa- 
tion. Other officers are: Ed C. Loh- 
meyer, Parrott & Company, Vice Presi- 
dent; A. D. Atterbury, Barth & Com- 
pany, Treasurer; and Norman Holt, 
William J. Lindenberger Company, 
Secretary. 


Shuttleworth 


UNIVERSAL UNSCRAMBLER 


NOW... 


One Unscrambler 
to handle all your 
full cans from 202 
to 404 inclusive, in- 
cluding flats and 


squats. 


Adjustable from 
one size to another 
in minutes. 


Extremely gentle 
as well as portable. 


by Canners... 
for Canners 


FOR COMPLETE INFORMATION 
WRITE OR PHONE 190 


SHUTTLEWORTH, INC., 
Warren, Indiana 
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ASPARAGUS 

Calif., Fey., All Gr., No. 300 
Med.-Small ....... 

Gr. Tip & Wh. Colossal er, 3.20 
...3.10 
Med. -Small -3.19 


3.77% 
“San 3.724% 


Mid-W., Fcy., All Gr., Cuts 
8 50 


BEANS, Stringless, Green 


East 
Fey., Fr. Style, 8 oz. ..1.05-1.10 
Fey., Cut. Gr. > “No. 303. .1.45-1.60 
Ex. St., Cut Gr., 
Std. Cut, No. 303 ......1.20-1.30 
6.50-6.75 
Wax, Fcy., Wh., 3 sv., 
No. 303 2.05 
BD 11.00 
Cut, sv., No. 303..--1- 55-1.60 
8.60-9.00 


Ex. Std., Cut, No. 303 ..1.40-1.45 
8.00 


No. 10 
Std. Cut, No. 303 . 
10 


No. 
Midwest 
Gr., Wh., Fey., No. 303. .1.80-2.85 
Fey., Cut, No. 303......1.40-1.55 
Ex. Std., No. 303 ......1.30-1.50 
BD 7.50-9.00 
Std., Cut., “No. 303 ....1.20-1.25 
BED. 
Wax, Fcy., Cut, 3 sv., 
Ex. Std., No. 303 ....... 145-1.55 
Btd., NO. BOB... 


South 


Fcey., Wh. Gr., No. 303 ...... 1.90 
Fey., Cut, Gr., No. 303...... —— 
Ex. Std., No. 1.30 
1.25 
6.25.6.50 
Blue Lakes 
Fey., Vert. 3 sv., No. 303 ..2.45 
Fecy., Cut, 3 sv., 
1.85-1.90 
9.75 
4 sv., No. 1.75 
.40 
Ex. St., 5 ‘sv. ‘No. 303. . 1.45 
No. 10 1.8.25 
Std., No. 303 1.35 
BEANS, LIMA 
East 
Tiny Gr., No. 303 ..... 
ces 
email. No. 303 ......0- 
Medium, No. 303 ......... 
Ex. Std., G.&W., No. 303 ..1.45 
No. 10 10.00 
Mid-West 
Fey., Tiny Gr., No. 303.2.25-2.50 
No. .13.75-14.00 
No . .2.00-2,10 
12.00-12.25 
ateatum, No. 303 ..... 


10 
on Std., Gr. & W., No. 303 . 
No. 


BEETS 
Fey., Diced, 


1.00 
“148 
-50 


Sliced, No. BOB. 1.22% 
Midwest, Fey., Sl., 8 oz. -82% 
No. eT 10- 1.15 

Diced, No. 303 . -1.00 
BIO. BD 50- 4.75 

CARROTS 


East, Fey., Diced, 
BO, BOS 
BD 6.50-6.60 


Mid-West, Fancy, Diced, 
3 


30-1.35 
East 
W.K. & C.S. Golden 
1.50 
7.50-7.75 
Shoepeg, Fcy., No. 303 ..1.50-1.75 
Ex. Std., 1.35-1.60 


NO. 

Mid West 

W.K., Fey., 
2 


No. 1.65 
Ex. Std., No. 303 1.50-1.55 
Co. Gent., W.K. & C.S 
Fey., No. 303 
Ex. Std., No. 303 
Std., No. 303 .. 
PEAS 


East Alaskas 


2.50-2.60 
3 sv., No. 303 1.60 
Ex. Std., 2 sv., No. 303. -1.40-1.50 
9.00 
8.00-8.75 
1.35-1.40 
St., 3 sv., No. 303 1.35-1.40 
3 NO. 10 7.50 
4 sv., No. 303 1.30-1.35 
Pod. Run, No. 303 
East Sweets 
Fey., Pod. Run, No. 303 1.45-1.50 
Ex. Btd., No. 303 ...... 1.35-1.40 
Midwest Alaskas 
13.50-14.25 
2 sv., No. ° 
1.55-1.65 
Ex. Std., 3 sv., 8 oz. 95-.97% 
8.50-8.75 
4 Mo. BOS 1.35-1.37% 
7.75-8.00 
3 sv., No. 303 . 1.35 
4 Ov., Mo. BBB 1.30 
Mid-West Sweets 
3 MO. BOS 1.60 
Fey., 4 sv., No. 303. -1.50-1.55 
8.25-8.75 
Ungraded, No. 303. ..1.55-1.57% 
Ex. Std., 3 sv., No. 303 1.40-1.45 
No. 10 8.7, 
1.37% 
8.00-8.25 
Ungraded, No. 303 ...... 1.37% 
Std., Ung., No. 303 ...1.30-1.32% 
PUMPKIN 
Midwest, Fcy., No. 2% -1.65 
East, Fey., No. 2%.....1.55-1.60 
5.50-5.75 
SAUERKRAUT 
Midwest, = » No. 303 1.42% 
-6.40-6.60 


SPINACH 
Tri-State, Fey., No. 303... 


CANNED FOOD PRICES 


Ozark, Fey., No. 303. 
NNO. BY 
No. 10. 5.65 

Calif., Fey., "No. 303. 1. 15 
BMH -1.60-1.65 

SWEET POTATOES 

Tri-States. syr., Nq 303..... 1.56 
2.00-2.10 
.. -8.50-9.50 

TOMATOES 

Tri-States 

Ex. Std., No. 303 ....... ; 1.65 
NO. 2% 2.50 
8.75 

Fla. Std., No. 303 1.35 
INNO. BY 2.20 

Mid- West, Fey., No. 
BO. 


ee 
3. 


TOM ATO CATSUP 


10.25-10.50 
West, Bey., 14 OB. 80 


No. 
East, Fey., 14 “oz... «1. 8744-1. 
NO. 10 
TOMATO PASTE 


Calif., Fey., 96/6 oz. ...7.85-8.00 
No. 10 (per doz.) 
13.00-13.50 
14.75-15.00 
Mid-West 


No. 10 (per doz.) 26%....11.75 
TOMATO PUREE 
Calif., Fey., 1.06, No. 303 1.67% 


No, 20 8.00-8.25 
Mid-West,. Fcy., 1. 
BO. 6.50-7.00 
East, Fey., 045, WO. 
FRUITS 
APPLE SAUCE 
East, Fey., No. 303 ....1.50-1.55 
Calif. (gravensteins) 
Choice, No. BOB 1.40 
No. 10 8.25 
APPLES (East) 
MO. 
APRICOTS 
Halves, Fcy., No. 2% ...... 4.00 
Choice, No. 2% 
NO, 10 11.25-11. ‘50 
a Wh. Peeled, No. 2%....4.00 
10 
BLUEBERRIES 


No. 10, Water ..........-16.00 


GRAPEFRUIT SECTIONS 
Fila. Fey., No. 303 1.35 
Fey., Salad, 
PEACHES 
Fey., No. 303..1.87% 
Choice, We. BOB 
No. 2% 
No. 10 
Elberta, Fey., No. 2 % 
10.50 
Chotee, NO. 2.50 
PEARS 
BY se 


Choice, No. 303 
No. 2% 


11.60 


PINEAPPLE—Per case 
(Toll & Wfge. extra) 
Hawaiian, Fey., Sl., 24/2....6. 
Crushed, BOSE «000608 00.60 


Choice, 24/2722 
24/2\% 


Std., Half Slices, 24/2 ....... 


VLUMs, PURPLE 
N.W., Fey., No. 303 ........—— 


Choice, No. 308 .......... 2.07% 
WD 
JUICES 
APPLE 
Midwest, 1 qt. gl. ......2.20-2.25 
CITRUS 
GRAPEFRUIT 
ORANGE 
1.80 
46 08. ... 
PINKAPPLE—Per ‘Case 
Hawaiian, Fey., 24/2....... 
12/46 oz. 
LOMATO 
Rast, Fey., No. 2 ...... 1.20-1.25 
Ne. 
Mid-West, Fey., No. 2 ..1.20-1.25 
2.45-2.55 


FISH 


SALMON—Per Case 48 Cans 
Alaska, Red, No. 1T..35.00-36.00 
00 


23.00-24 
Med., Red, No. 1T..... +++ 082-00 
++ ++ +19.00-20.00 
Chum, Tall, No. = 24 50 
14.00 


case 
Calit., Ovals, 24/1’s .....4.25-4 
Ovals, 48/28 
Maine, 4 Oil Keyless ..8.50-9 00 
% Oil Key Carton ........—— 
SHURIMP—Reg. 5 oz. per doz. 
Jumbo ... 
Large 
Medium ...... 
Small 
TUNA—Per Case 
Fey., White Meat, %’s 13.00-14 00 
Fey., Light Meat, 


Grated 


M0 
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CHERRIES 
R.S.P., Water, No. 303...... 2.40 
13.75-15.00 

COCKTAIL 
2.17% 
Choies, No. 308 2.00-2.05 
No. 2% ...... ee 2d-00-3.10 


ot 


= 

} 
& 
: 
No. 10 
a. Ex. Std., No. 1 ........1.15-1.20 
ke 
a Calif. Fey., S.P., No. 303 ..1.80 
Ozarks, St., No. 303 .......1.45 
Texas, Std., No. 303 

| 
— 


—CLASSIFIED ADVERTISING— 


| ates, per insertion—straight reading, no display—one to three 
i sertions, per line $1.00, four or more consecutive insertions without 
« ange, per line 80c, minimum charge per ad $2.00. Forms close 
\\ -dnesday noon. 


iddress all numbered Ads: Adv. The Canning Trade, 
2504 St. Paul Street, Baltimore 18, Maryland. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind wire 
or call: Ashley Mixon, Canning Machinery Exchange, Plainview 
(West) Texas. 


We manufacture complete lines of food processing machinery for 
canned, frozen and fresh packed products. Wire us regarding your 
requirements, A, K. Robins & Co., Inc., Baltimore 2, Md. 


“MONITOR” Canning Machinery for peas, “beans. tomatoes, 
chervies, ete. Huntley Manufacturing Co., Brocton, N. Y. 


FOR SALE—12 FMC #2 Universal CS and/or WK Corn Cutters. 
$350 each, excellent condition; One Standard-Knapp Model F 
Caser for #2 cans, $350; One M&S 6-pocket Filler. $150. Prince- 
ville Canning Co., Princeville, Ill. Phone: DUdley 5-4328. 


FOR SALE—13 used TUC C6 Corn Cutters complete and in fair 
running condition, $200 each. Fuhremann Canning Co., Mayville, 
Wis. 


FOR SALE—AIl Machinery and Equipment of The Littlestown 
Canning Company, Littlestown, Pa. 3 CRCO “F” Bean Snippers: 
5 CRCO Bean Pregraders; 1 FMC Pea Filler: 1 Avars Bean and 
Tomato Filler; 2 Handpack Fillers; 2 Angelus Closing Machines; 
2 Zastrow Dise Exhaust Boxes: 1—100 Station Link-belt Peeling 
Table: 1 Haynie Tomato Scalder; 1 Niagara Tomato Washer; 
1 Sinclair Scott Hydro 4” Pump Elevator: 1-15’ Rotary Hot Water 
Blancher; 2 Gooseneck Cup Elevators; 1 Olney Double Riffle Pea 
Washer; 1 Permutit Water Softner; 50 Standard Retort Crates: 
7-40” x 72” Retorts with controls; 1 Picking Table: 1 Tomato 
Inspection Conveyor with Laporte Belt; Alum. Pans: Alum. Pails: 
Unserambler with Crate Dump; Inspection Monday to Friday 
10 A.M. to 4 P.M. W. T. Howeth, P. O. Box 333, Narberth. Pa. 


FOR SALE—Unused 5700 gal. horiz. stainless steel Tank: Resino 
auto, single-head Capper; 3 Davennort #1A, 2A. Dewatering 
Presses: all size Stainless Tanks: (17) Alvev live-roller motorized 
‘“‘onveyors: 30’ to 60’ long: (1) York Freon 12 Comoressor. 40 HP: 
'itzpatrick Model F Stainless Comminuting Machine. Send us 
\our inquiries. Perry Equipment Corp., 1402 N. 6th St., Philadel- 
phia 22, Pa. 


"OR SALE—Model F Bean Snipper: Model DD Bean Snivner: 
(°CO Nubbin Grader; FMC Nubbin Grader: FMC #303 Hand 
-k Filler: 2 FMC Shaker Washers: McLauchlan Berry Washer: 
By * Model PCS Boxer for 300’s: Burt Model PCF Roxer for 
|’ x 400: all located in stock: condition excellent. Phone Collect: 
W ‘ster 270. Otto W. Cuyler Corporation, Webster. N. Y. 


‘4OICE EQUIPMENT AT THE RIGHT PRICE from your 
Fi: | Source. Stainless Steel Tanks and Kettles, all sizes stocked: 
Fi! rs by Pneumatic Scale, Kiefer, FMC, Berlin-Chapman, Horix, 
Fil + Machine Co.; Powder Fillers by Stokes & Smith, Mateer 
S. Granular Fillers: Tube & Jar Fillers bv Stokes, Colton, and 
oth <: Automatic Labelers by Pneumatic, World, N. J. Labelrite, 
oth s: Can Labelers by Standard Knapp, Burt. Kyler. Nu-Way. 
oth s: Bottle & Jar Cleaners, aut. & semi.: Cappers by Resina. 
Pu matie, U. S.. Consolidated, Capem, and others; Continental, 
An iean Can Closers: Bliss Automatic Double Seamers; Stainless 
Re tors: Heat Exchangers; Vacuum Pans; Pulpers; Juice Extra- 
tor Colloid Mills: Dicers: Peelers. Send for complete lists. First 
M: sinery Corp., 209-289 Tenth St., Brooklyn 15, N. Y. Phone: 
ST ling 8-4672. 
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FOR SALE—FMC Mé&sS Stainless Steel 10-pocket Plunger Filler 
now set up for 5 ounce baby food jars, good condition, serial 
MH.-379, priced $2750 fob Maine. For more information contact: 
Food Processing Equipment Co., Kalamazoo, Mich. 


MACHINERY WANTED 


WANTED—One Canco 400 Closing Machine fitted with 404— 
700 change parts; Canco 400-4R or Canco 401-4RS would be ac- 
cepted. Bowman Apple Products Co., Inc., Mount Jackson, Va. 
Phone: GR 7-3111. 


WANTED—Two 100 gal. Stainless Steel Steam Jacket Kettles. 
Mom’s Best Foods, Inc., 5633 Van Born Court, Dearborn 9, Mich. 


FOR SALE—FACTORIES 


FOR SALE—Family size Cannery, half mile from Cordova, in 
salmon, crab and clam area; free gravity water; municipal power; 
equipped and furnished. Contact Max Wolf, O. Box 863, 
Cordova, Alaska. 


HELP WANTED 


WANTED—Superintendent for general line can plant in New 
England. Excellent opportunity. Adv. 60258, Canning Trade. 


WANTED-—Sales Representative in the East, South, Midwest and 
Eastern Canada to handle a line of patented Extended Seamer, 
Closer and Liner End Feeds. Equipment has been adopted by 
major can companies, canners and packers and is applicable for 
any firm that handles cans or canned products in volume. Reliable 
Representatives have experienced wide acceptance and a profitable 
item in other sections of the country. Exclusive territories. If 
interested in expanding your line, contact: Trans-Mation Systems, 
4909 E. Florence Ave., Bell, Calif. 


SITUATIONS WANTED 


POSITION DESIRED—Young single man desires position as 
Vroduction Sales Manager with aggressive food manufacturer. Past 
8 years experience includes general manager small food firm, as- — 
sistant production manager and divisional sales manager with large 
independent, and branch manager for food brokerage firm in large 
Eastern market. Possess finest employment references. Will con- 
sider offers anywhere. Adv. 60262, Canning Trade. 


MISCELLANEOUS 


COMPLETE BEDDING OUTFITS—For Rent or Sale to house 
extra laborers. Interstate Bedding Co., 1621 W. Carroll Ave., 
Chicago 12, Ill. Tel CHesapeake 3-4660. 


WILL PAY CASH for carload or less of canned goods any size, 
new, odd lots, rough ups and dents accepted (no swells). Bill 


Mull, P. O. Box 984, Kannapolis, N. C. Phone: WE 3-3132. 


BUYERS of closeouts, discontinued items. Must pass Federal 
Food and Drug Laws: no quantities too large. Ahlbrand Sales Co., 
9th & Patterson Ave., Newport, Ky. Phone HE 1-8401. 


FOR SALE—Trailer loads and mixed loads of ripe tomatoes, 
cabbage, potatoes, onions, beets. carrots, apples, squash, pumpkins, 
ete. Phone or contact: Richard Cook, Medina, N. Y. 62 or LD 1241. 


FOR SALE—Redkey, Rich-Land, and Jay County label trade- 
marks plus sizable quantities of labels for peas, tomatoes and 
tomato products, tomato juice and dry pack items. Direct your 
inquiry to: Fall River Canning Co., Fall River, Wis. 


- 
| 
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A New Edition 


A 
COMPLETE 
COURSE in 

CANNING 


The Industry’s Cook and 
Instruction Book 


for Managers, Superintendents 
Brokers & Buyers 
and all those who want 
to KNOW Canned Foods 


This is the EIGHTH Revi- 
sion, over 400 pages, covering 
all the newest and latest prod- 
ucts, Fruits, Vegetables, Meats, 
Milk, Soups, Preserves, Pickles, 
Condiments, Juices, Butters, 
Dry Packs (soaked) , Dog Foods 
and Specialties in minute de- 
tail, with full instructions from 
the field through to the ware- 
house. 


Special emphasis has been giv- 
en to formulae and procedure. 
This information is widely used 
for new products and for proc- 
essors to check ingredients, cook- 
ing times, temperatures and the 
like. 


IMMEDIATE DELIVERY 
Price $15 postpaid 
Size 6x9—400 Pages 


Published & Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 


2504 St. Paul Street 
Baltimore 18, Md. 


JANUARY 8-10, 1961—NATIONAL  PRE- 
SERVERS ASSOCIATION, Annual Convention, 
Galt Ocean Mile Hotel, Ft. Lauderdale, Fla. 


JANUARY 9-11, 1961 — NoRTHWEsT 
CANNERS & FREEZERS ASSOCIATION, Annual 
Meeting, Multnomah Hetel, Portland, Ore- 
gon 

JANUARY 12-13, 1961—cANNERS LEAGUE 
OF CALIFORNIA, 38th Annual Fruit & Vege- 
table Sample Cutting, Fairmont Hotel, San 
Francisco, Calif, 

JANUARY 12-15, 1961—assocIATION OF 
INSTITUTIONAL DISTRIBUTORS, Annual Con- 
vention, Galt Ocean Mile Hotel, Ft. Lauder- 
dale, Fla. 

JANUARY 16-17, 1961—MICHIGAN PRO- 
CESSORS RAW PRODUCTS CONFERENCE, Kel- 
logg Center, Michigan State University, 
East Lansing, Mich. 


JANUARY 22-25, 1961—NATIONAL CAN- 
NERS ASSOCIATION & CANNING MACHINERY 
& SUPPLIES ASSOCIATION, 54th Annual Con- 
a The Conrad Hilton Hotel, Chicago, 
ll. 


JANUARY 23-28, 1961—-NEW JERSEY 
FARMERS WEEK AND FARM sHow, Trenton 
Armory, Trenton, N. J. 

JANUARY 29-FEBRUARY 1, 1961— 
CANADIAN FOOD PROCESSORS ASSOCIATION, 
Annual Convention, Prince Edward Hotel. 
Windsor. Ont., Canada. 

FEBRUARY 2-3, 
QUALITY CONTROL & INSTRUMENTATION 
worKsHop, New York State College of 
Agriculture, Cornell University, Ithaca, 
N.Y. 

FEBRUARY 6-8, 1961 CALIFORNIA 
FREEZERS ASSOCIATION, 17th Annual Meet- 
ing, Monterey, Calif. 

FEBRUARY 7-9, 1961—wisconsIN CAN- 
NERS RAW PRODUCTS CONFERENCE, Madison, 
Wis. 

FEBRUARY 13-17, 1961—roop  proc- 
ESSORS SHORT COURSE (first year of a 3- 
year sequence), Oregon State College, Food 
Technology Bldg., Corvallis, Ore. 

FEBRUARY 14-15, 1961—1NDIANA CAN- 
NERS RAW PBODUCTS CONFERENCE, Purdue 
Memorial Union Bldg., Lafayette, Ind. 

FEBRUARY 15-17, 1961 — trI-sTATE 
PACKERS WORKSHOP, University of Mary- 
land, College Park, Md. 

FEBRUARY 24, 1961—ozark CANNERS, 
PROCESSORS, BROKERS & SUPPLYMEN ASSO- 


c1aTIoN, Annual Meeting, Colonial Hotel. 
Springfield, Mo. 


Conventions and Schools 


MARCH _ 3-4, 1961—VvIRGINIA CANNER} 
ASSOCIATION, 53rd Annual Convention, He- 
tel Roanoke, Roanoke, Va. 


MARCH 5-7, 1961—cANNERS LEAGUE OF 
CALIFORNIA, 57th Annual Meeting, Santa 
Barbara Biltmore, Santa Barbara, Calif. 


MARCH 5-9, 1961—NATIONAL ASSOCIA- 
TION OF FROZEN FOOD PACKERS, Annual 
Convention, Statler Hilton Hotel, Dallas, 
Tex. 


MARCH 12-15, 1961—NATIONAL AMERI- 
CAN WHOLESALE GROCERS ASSOCIATION, 55th 
Annual Convention and Exposition, Palmer 
House, Chicago, III. 


MARCH 16-17, 1961—1NDIANA CANNERS 
ASSOCIATION, Spring Meeting and Tech- 
nology Conference, Purdue University. 
Lafayette, Ind. 


MARCH 19-20, 1961—tTRI-STATE PACKERS 
ASSOCIATION, Spring Meeting, Hotel Du- 
pont, Wilmington, Del. 


APRIL 6-8, 1961—1NsTITUTIONAL FOOD 
DISTRIBUTORS OF AMERICA, The Americana, 
Bal Harbour, Fla. 


APRIL 9-12, 1961—-u. s. WHOLESALE 
GROCERS ASSOCIATION, The Americana, Bal 
Harbour, Fla. 


APRIL 12, 1961—FrooD MERCHANDISERS 
OF AMERICA, The Americana, Bal Harbour, 
Fla. 


APRIL 16-19, 1961—coopERATIVE FOOD 
DISTRIBUTORS OF AMERICA, 13th Annual 
Convention, Palmer House, Chicago, Il. 


MAY 7-10, 1961—-SUPERMARKET INSTI 
ture, 24th Annual Convention, Chicago, 


Il. 


JUNE 11-12, 1961—MiIcHIGAN CANNERS 
& FREEZERS ASSOCIATION, Spring Meeting, 
Whitcomb Hotel, St. Joseph, Mich. 


JUNE 18-22, 1961--NATIONAL ASSOCIA- 
TION OF RETAIL GROCERS OF THE U., S.. 
62nd Annual Convention, Convention Hall, 


Philadelphia, Pa. 


OCTOBER 19-21, 1961—FLoRIDA 
NERS ASSOCIATION, 30th Annual Conven- 
tion, Diplomat Hotel, Hollywood-by-the- 
Sea, Fla. 


NOVEMBER 20-21, 1961 — 
CANNERS & FREEZERS ASSOCIATION, Fall 
Meeting, Pantlind Hotel, Grand Rapids, 
Mich. 


CANNING TRADE 
2504 St. Paul St. 
Baltimore 18, Md. 


SECOND CLASS POSTAGE 
Paid at Baltimore, Md. 


NEWSPAPER 


‘ 

j 

¥ 

\ 

\ 
- 

‘ 

j 


